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Food packaging — more than just a container ~— wstrure

Legislative info Nutrition Recipe
Name, ID tag, date Preparation
of production/expire

Ingredients,
storage etc. History of product
Origin

Values

Recognition

Signal

Differentiation
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i
Test of features by consumer tests

Preferences

Expectations

Quantitative tests
Central location
In Home

Hall Effect of brand

Product info
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When packaging design is changed =

+/- Plastic bottle Glass bottle +
+ Open without opener Modern design +
+ Light weight Light weight +

+ More beer per bottle p— Smaller bottle +
+ Same price - More expensive —
+/- Sound from bottle 24 in a case, not 30 —

Accepted — Not accepted

by Danish R lskc by Danish
A | Beet consumers
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Consumer test: Does colour match name of flavour? st

Lime Blueberry Kiwi- Kiwi- Red fruits
cucumber strawberry
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Blueberry Kiwi-Cucumber Kiwi-Strawberry Red fruits
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Marketing, promotion and design sell the product the
first time

Sensory properties of the product make the
consumer buy the product again
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